Specialty Producer
Agent/Broker

The Brownyard Group’s
| security guard program remains

a linchpin in the firm’s success.
l o n ee rs by Al Slavin

ong before the term “program business”

became part of the insurance industry’s
lexicon, William H. Brownyard parlayed
a routine cold call into a strategy for the ages.
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Family Ties: William H. Brownyard
founded the business in 1950. The
company today is owned by his sons
Bryan (chairman) and Brendan (chief
executive). The patriarch’s grandsons are
also involved: Tory, president; his brother,
Sean, vice president; and Sean’s wife
Jennifer, head of marketing.

Business Plan: The company writes
national programs for security
guards, private investigators, security
consultants, the alarm industry, pest
control firms, beauty salons and
cosmetics manufacturers.

Latest Trend: The company’s pest
control program has existed for more
than 20 years. Bedbugs have created
third-party exposure for hotels. Animal
mortality coverage will reimburse for the
investment in training a bedbug-sniffing
dog in the event of its death.

Notable Quote: “It’s important that

the pest control firm make clear in the

contract that [they’re] not guaranteeing

that the bedbugs will be exterminated

after one treatment,” Tory Brownyard said. &
—

Tory Brownyard
President
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